HOW REEL GARDENING
WENT FROM AN IDEA TO
A SUCCESSFUL BUSINESS
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Oxfam South Africa

It’s this goal that has led
Claire to run Reel Gardening
as more than a business and
more like a social enterprise.
Already 17 percent of retail
profits are directed to social
impact projects, and within
the year the company plans
to implement a “buy one,
give one” model to better
supply gardens in low-income
communities. To date, Reel
Gardening has trained more
than 800 women and 1,500
children in organic farming,
and in the last year alone, Reel
Gardening has implemented
200 school gardens, which
have provided the recommended servings of fresh
vegetables to over 30,000
children.
A nod to its growing success,
Reel Gardening was selected
in 2014 to be part of Securing
Water for Food’s first Global
Call for Innovations. In the
first year of SWFF support
with $700,000 in incremental

In the last year,
the company
has saved
gardeners 19.5
million liters of
water, producing
more than 1,000
tons of food
over 300,000
gardens, or 30
hectares of land.

financing, Reel Gardening
worked with the SWFF
Technical Facility to focus their
efforts on establishing gardens in schools, serving as a
marketing vehicle within local
communities.
The support has born a great
deal of success. In the last
year, the company has saved
gardeners 19.5 million liters
of water, producing more
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www.securingwaterforfood.org | securingwaterforfood@gmail.com
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Securing Water for Food (SWFF) taps the transformative power of science and technology
and the ingenuity of experts across a broad range of disciplines to bring scalable, affordable
breakthrough solutions to the developing world that promote use of water in agriculture.
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